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Marketing cosmetic
dentistry: part two

Nishan Dixit explores external marketing strategies for cosmetic dentistry
that can effectively support internal ones

Dr Nishan Dixit BDS LDS RCS (Eng)

Online platforms

Your practice website is a valuable marketing tool
that needs to be search engine optimised, mobile-
friendly, and easy for patients to find the information
they need about your services. Ideally, your practice
website should also provide details about the range of
treatments you offer, as well as patient testimonials and
before and after photos of successful cases.

In order to reach a wider audience and drive traffic
1o the website, it should be linked to any social media
accounts you have for the practice - Facebook and
Instagram are the main platforms we link to on our
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Compared to traditional methods of advertising,
social media offers a more affordable way to promote
your cosmetic dental services. Both Facebook and
Instagram offer a facility to pay for ads, with access
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to analytics provided so that you can track what
promotions work best for your business and when

Promoting locally

1 also advertise cosmetic dental treatments in a local

resident magazine that is sent to households in the area

every month. You can take advantage of local print and/

or radio media to market your services - case studies

can be an excellent way of showcasing your skills.
Beyond this, you can attract new patients by

Compared to traditional methods
of advertising, social media offers
a more affordable way to promote
your cosmetic dental services

marketing at events such as wedding fairs, or affiliating
yoursell with other local businesses like gyms and
sports clubs, who will be able to spread the good word
about cosmetic dentistry.

Top tips

With any marketing strategy, it's important to set a
budget and stick to it. Some forms of marketing will
be more costly than others, so you need to look at the
options available 1o you,

Additionally, I advise you to invest in your practice
website, as most patients will search for your services
digitally. It is also vital that you build your portfolio so
that you can demonstrate to patients that you are able
to competently and consistently deliver exceptional
results, which can help encourage treatment
acceptance. D
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Funding your success

financial solutions.
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Specialist finance for
DENTAL PROFESSIONALS

Our knowledgeable account managers help guide you .
through the funding maze to find the best options for your
practice, whilst maximising tax breaks.

Contact us today to discuss
your requirements

dental@perfin.co.uk
www.performancefinance.co.uk

Fixed interest rates

If you're looking for finance to develop your practice, we can
offer fixed interest rates from =2.99% for a wide variety of

* Equipment & I.T finance
* Refurbishment finance
Carfinance

* Taxloans

* Business loans

* Patient finance

* New practice loans

* Personal loans

+Subject to status. For finance of £100,000 and over.

* Trustpilot

4.9 rating




